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Introduction: 

Congratulations. By making the decision and meeting the criteria to write the PRK exam, you are well on your way to demonstrating to your peers, your colleagues and your community your commitment to the practice of public relations. We encourage you to reach out to members of the Canadian Public Relations Society (CPRS) for support and guidance. We hope you enjoy the process of preparing for the exam and wish you good luck! 
Section 1: CPRS and the PRK Exam
The Public Relations Knowledge (PRK)® exam is the entry-level certification that can be attained with one to five years of experience in public relations practice. It is administered by the National Council on Accreditation of the CPRS. The exam tests knowledge and skills in the following areas:

· Public relations models and theories

· History of and current issues in public relations

· Research, analysis, planning, implementation and evaluation

· Ethics 

· Media and social channels, use of technology

· Crisis communication management

· Business literacy

What are the objectives of the exam?

The CPRS launched the PRK exam in 2013 to:

· establish a benchmark of the knowledge and skills expected of entry-level public relations practitioners, a benchmark that is understood and accepted within the industry, academia and the marketplace.
· serve as a standard of excellence from which public relations professionals can build their careers and work toward the industry respected “Accredited in Public Relations” (APR) through the CPRS and ultimately, admission to the College of Fellows. 

The PRK Learning Objectives:

A candidate who successfully passes the PRK exam will be able to:

· identify commonly understood public relations theories and practices. 

· formulate public relations goals, objectives, strategies and tactics appropriate for a number of described business situations.
· distinguish between correct and incorrect terms and processes typically used in public relations and integrated marketing communications environments.
· employ appropriate editing skills to create error-free materials.
· analyze a described situation and apply sound judgment in creating an appropriate solution.
What are the benefits of the exam?

Successful completion of the PRK exam offers candidates these benefits:  
· tangible evidence of foundational knowledge of public relations concepts, practices and terms, writing and critical thinking skills. 
· an indication of readiness for the workplace and a commitment to the profession.
· a competitive advantage in the job search process, as success with the exam offers a point of distinction that potential employers will recognize and respect. 

· a clear starting point to a defined pathway to future pursuit of the industry-respected Accredited in Public Relations (APR) and eventually admission to the College of Fellows.
· recognition of your accomplishment, including listing on the CPRS website and granting of a digital badge.
For employers, the completion of the PRK certification provides: 
· an additional tool to guide them toward exceptional job candidates.
· the confidence that experienced public relations professionals created the exam format and questions. 

· the opportunity to use the PRK exam as a benchmarking tool for their employees and to gear training toward their own needs.
The PRK exam assesses competency in the above areas using a computer-based exam. Twenty per cent of the exam is comprised of multiple-choice and true and false questions. The remaining 80 per cent of the exam is based on questions that require application of skills, for example, writing a lead or a tweet and using short answer questions and longer case studies to write essay or narrative answers.  The breakdown and detailed proficiency areas are set out here:

	Public Relations Knowledge Exam

Certification of entry-level knowledge and skills in public relations
	

	Theory and Concepts of Public Relations: multiple choice and true and false questions assess proficiency in recognized theories and processes of public relations as well as terminology definition and recognition
	10%

	Fundamentals of Public Relations Practice: multiple choice and true and false questions assess practical knowledge in core areas such as media relations, social media, employee communications and corporate social responsibility.
	10%

	Workplace Readiness – Skills
Assesses competencies through short answer questions and copy editing, writing and proofreading exercises that test knowledge and application of everyday public relations activities and practices in core areas such as media relations, ethics, planning, research and social media. 
	

	Definition of common public relations terms - candidates are asked to define five of the seven terms provided
	5%

	Knowledge and application of public relations competencies: Four short answer questions on ethics, research, planning and evaluation
	20%

(5% each)

	Writing skills: copy editing exercise testing grammar, spelling and syntax 
	10%

	Writing skills: media writing or social media writing exercise testing grammar, spelling and syntax 
	15%

	Workplace Readiness – Strategic Ability, Judgment and Creativity
Candidates are required to respond to two cases. For each case, an analysis and comprehensive solution, and sound recommendations based on good judgment, must be developed.  The analysis and response should be based on reliable public relations theories and practices. The response should contain sufficient detail to demonstrate a depth of knowledge, as well as present creative and strategic solutions.
	30%

	Total
	100%


CPRS contributed to the development of the Ontario public relations program standards for colleges. The Ontario government standards align with the outcomes-based approach pioneered by CPRS in the Pathways to the Profession (published March 2011).  
When designing the Public Relations Knowledge exam questions, these curriculum standards are considered. The exam writer is presumed to have the foundational knowledge and skills that would be received in a Canadian post-secondary public relations program meeting the basic program standards as set out either in Pathways to the Profession or the Ontario Ministry of Colleges and Universities standards.

Section 2: The PRK Process

Who is eligible to write the exam?

The PRK exam is particularly relevant to recent graduates or entry-level public relations practitioners in Canada and will specifically benefit those who:
· are serious about a progressive career in public relations management. 

· are looking for an advantage in their job search. 

· want to stand out, be noticed, and show their dedication to their chosen profession.
Candidates are ready to take this exam if they:

· have the ability to communicate well in English

 both orally and in writing.
· are able to write clearly and concisely in plain language and can demonstrate competency in grammar, spelling and punctuation.
· possess a working knowledge of communications principles including but not limited to the RACE formula, media relations, crisis communications and stakeholder/audience identification.
· are committed to participating in life-long learning and involvement in the public relations profession.
How do I register?

Once you have completed the registration form and submitted payment, you are deemed to be registered for the next scheduled exam. If it is your intention to write the exam in a subsequent period, please advise the CPRS National Office.
What is the cost (excluding applicable taxes)?

· Exam fee: $150 + applicable taxes
· Exam Readiness Package (optional) fee: $100 + applicable taxes
· If you are eligible for CPRS Affiliate Membership, you have the option to purchase with a discount either before or after the exam: 50% of CPRS National membership fee (full fee is $290) + 50% local Society membership fee + 50% one-time Initiation fee (full fee is $50). Orientation fee is waived for current CPRS student members. 

What is included in the $100 PRK Readiness Program? 

· This Exam Preparation Guide, which includes sample questions and recommended readings

· Access to recorded webinars

· Responses to your questions by senior public relations professionals as you prepare for the exam during the two months preceding the exam date

· CPRS Style Guide

Accommodations for candidates with disabilities and other special considerations

CPRS acts in compliance with the Human Rights Code (1990) to accommodate exam candidates with disabilities who need special arrangements to sit for the written and/or oral examinations. 

Auxiliary aids and services will be provided except where these may fundamentally alter the exam or result in an undue burden. Individuals who have a physical or cognitive impairment or limitations that prevent them from taking the PRK exam under standard testing conditions may request special testing arrangements. The types of accommodation that may be provided include large print test booklets, a person to read the examination questions, extended testing time (if requesting extended time, please indicate how much time is needed), and/or a separate testing room. 

When submitting your CPRS PRK Application form, include a separate letter describing each of the following: 

1. Candidate’s disability or special need 

2. Adaptations the candidate is requesting 

3. Documentation from a physician or other appropriate diagnostic authority concerning the disability and special needs 

Documentation from a physician or appropriate authority (e.g., psychologist, vocational specialist, etc.) is required to confirm the candidate’s special need and testing adaptation request. Special accommodation requests must be made at least 30 days prior to the published written exam date. This can be done by emailing the CPRS National Office at certification@cprs.ca. 

Candidates who cannot participate in the exam on the published date, under certain circumstances, can take the examinations within 7 working days of the published date. The CPRS National Office must receive a request in writing at least 60 days prior to the published PRK exam date. Please note that all exam date change requests will be handled on a case-by-case basis.   
Who grades the exam and how?

Members of the grader pool, all experienced and accredited public relations professionals, will grade in accordance with the grader rubric created by the PRK Exam Development Team.  The Chief Grader has the ultimate responsibility to ensure grading is consistent with the defined criteria and will review exams as needed.

The passing grade for the Public Relations Knowledge (PRK)® exam is 65%. All grades are final. 

Who can defer and how?

Candidates who register for the PRK exam and wish to defer to the next sitting must submit a formal request for deferral to CPRS National Office, Attention: PRK Exam, to certification@cprs.ca 10 working days prior to the examination. Deferral is permitted one time only.  
No Refund Policy
In the event of cancellation or failure to appear at the exam, CPRS does not provide a refund to the participant. If a request for deferral is provided 10 working days in advance of the exam, the participant will be permitted a one-time deferral to write at the session immediately following the one in which the participant deferred, at no additional charge.   
What do successful candidates receive?

Candidates who successfully pass the PRK exam will receive a tangible demonstration of their knowledge and readiness for the workplace, as evidenced by:
· recognition on the CPRS web site as having successfully passed, with a link to their professional profile on LinkedIn
· recognition at the annual CPRS national conference (as the conference permits) before your peers in the public relations community

· a sealed Certificate of Completion
· a digital badge to add to your LinkedIn profile or e-signature, linking to a page providing detailed information about the PRK exam and what it means; and
· a transcript confirming the PRK grade for each section, plus the overall grade.
Note: No designation (i.e., letters after the person’s name) results from successful completion of the Public Relations Knowledge (PRK)® exam; however, successful completion of the PRK exam is considered a certification.
What options exist for unsuccessful candidates?

Unsuccessful exam candidates may re-take the examination as scheduled and will be required to pay the registration fee each time.
Section 3: Exam Details and Structure 

How is the exam delivered?

Candidates will take the examination online. Candidates must provide proof of identity before the exam begins. The exam is offered in May and September each year.
Candidates have 2.5 hours to complete the open book exam. Candidates may refer to their notes and reference material, but, other than accessing the exam software, no Internet access is permitted.
How is the exam structured? 

Sections I & II





(20% of your grade)

Public Relations Theory and Concepts and Fundamentals of Practice
Sections I & II include 20 true and false and multiple-choice questions covering public relations theory and concepts, including recognized theories and processes of public relations, terminology, and practices in core areas such as media relations, social media, employee communications and corporate social responsibility.
Section III - Workplace Readiness


(50% of your grade)
Section III is comprised of short answer questions and copy editing, writing and proofreading exercises that test your knowledge and application of everyday public relations activities and practices in areas such as media relations, ethics, planning, research and social media. Defining common communications and public relations terms is also included in this section.
Section IV- Strategic Analysis 



(30% of your grade)
Section IV includes two case scenarios requiring candidates to analyze and draft a comprehensive solution and provide sound recommendations for each.  The analysis and response should be based on reliable public relations theories and practices. The response should contain sufficient detail to demonstrate the candidate’s depth of knowledge and understanding of the situation described.  The application of good judgment and creativity will count in this section.
Note:  Your ability to write clearly, concisely, comprehensively and accurately in Sections III and IV will count toward your final grade. Therefore, manage your time wisely so you can proofread your work carefully before submitting. 

Section 4: Preparation and Sample Questions

Preparing to write the exam
1. Familiarize yourself with public relations theories and principles.
2. Compare your current public relations knowledge against the content specified in Appendix A and identify areas where you need additional preparation. 

3. Review the CPRS Code of Professional Standards and ensure you are familiar with current issues in ethics and public relations.
4. Polish your proofreading, copy editing and writing skills.

5. Refer to the resources in the online forum.

6. View the webinar.
7. Consider reaching out to an APR or seasoned CPRS member in your community. It is a good way to practice some of the case questions. 
Note: While some parts of the PRK exam gauge your recollection of common public relations terms and concepts, the exam also tests your ability to apply your knowledge of everyday situations that challenge public relations professionals. Your critical thinking skills, your ability to analyze typical business situations, and formulate sound recommendations will be paramount, along with your ability to write clearly, concisely and accurately. Make sure to proofread your work.
Writing a computer-based exam

You will write the PRK exam online. The exam invigilator will help you log in to the computer station and you will type in your name to begin.
If you would like to practice by taking a look at the format of the exam, please click on the following link:

httphttp://

 HYPERLINK "http://www.proprofs.com/quiz-school/story.php?title=prk-practice-test" www.proprofs.com/quiz-school/story.php?title=prk-practice-test 
You will have two hours and 30 minutes to write the exam. The “clock will not start ticking” until after you sign in with your name, city and the password provided by the proctor and click “START”, which takes you to the exam questions and starts the clock. 

For multiple choice questions, you will click the box using the mouse. For essay questions, you will type your response in the space provided. Answers to the case study questions are expected to be about five or six paragraphs in length, however, the space in the box is unlimited. Remember to budget your time. 
You will be able to view all the questions as you scroll down the page.   You can review your answers. You can answer the questions in any order. The clock in the upper right corner of the screen will show the time remaining throughout the exam.
You should NOT leave the exam website, either by right-clicking to go “Back” or clicking the back arrow. You are permitted to bring any written or paper materials, books, or notes that you wish but you may not use any digital devices. Your exam answers are recorded only after you click “SUBMIT” at the end of the exam. If the time runs out, your answers will be submitted automatically if you have not pressed the SUBMIT button.  When you click “SUBMIT,” you will receive a message telling you if any questions were not answered. 
On the day of the exam:

· Ensure you have the correct examination link and are waiting at your computer at the appointed time.

· Have a photo ID ready.
· The invigilator will help you resolve technical issues if any arise.
Six tips to guide you towards success 
1. Review public relations history, theories and concepts before you attempt the exam. (See the Appendix in this Guide.)
2. Manage your time carefully. Some candidates choose to answer the case study/essay questions first and to answer the multiple-choice questions last.
3. Write your response coherently, by logically linking one idea to the next.

4. Express your ideas concisely.
5. Proofread, especially for spelling, grammar and syntax.
6. Answer the question you are asked. Review the wording of the question and determine if you are being asked to define, compare, or provide examples of a term. 
Section 5: Sample Exam Questions 
Multiple-choice type
1. Ethics are best described as:

a. a value system for determining right from wrong

b. guidelines developed by a professional association

c. a business challenge

d. honesty

Answer (a)

2. During a crisis that affects the public, such as an E. coli outbreak, a supplier and the government need to calm and reassure a concerned public, convey critical information that requires the public to act. (i.e., participate in a product recall) and engage stakeholders in open dialogue and discussion. Which public relations model is most appropriate, given this objective? 
a) public information model

b) two-way asymmetrical model
c) two-way symmetrical model

d) press agentry/publicity model

Answer: (b)
3. Ivy Lee’s lasting contribution to the practice of public relations was creating and distributing his:

a) Declaration of Principles

b) Media Relations Guidelines

c) Tips for Media Coverage

d) Reporters’ Handbook

Answer: (a)
4. In the context of mass media communication, what is meant by “gatekeeping?”
a) An organization preventing its employees from disseminating information.
b) An organization’s legal department applying legal restrictions to information sharing.

c) A journalist/editor choosing which information to disseminate through his/her media channel.
d) A public relations practitioner making careful selections of which news release to send out.
Answer: (c)
Short-answer type
You are a recently hired assistant account coordinator with a highly successful local public relations firm.  You are the most junior member working on an account for your largest client, a major retailer.  Alone in the office, you’ve stayed late to clean up some files when you get a call from the client demanding to know where his news release is that was promised early this morning.  How do you respond?  What do you do?

Consider your first responsibility:  Is it to the client? Your direct supervisor? Or, to the public relations firm for whom you work?

Consider the facts:  Do you need to ascertain if the release was sent? How will you check your facts?

Consider: How to obtain the information you need and who you need to contact.

Case analysis 
Your public relations agency recently acquired a new client, the Association of Eyeglass Manufacturers of Canada (AEMC).  Its members are concerned that age-old stereotypes about people who wear glasses continue to persist in most television sitcoms and dramas today.  Stereotypes include ideas that people who wear glasses are brainy or smarter than others, women who wear glasses lack sex appeal, or that any member of a group who wears glasses is automatically a geek. The Association aims to counteract this ongoing trend as it believes it affects its image and brand.  Describe, with sufficient detail, the key publics and the campaign you would recommend to solve this problem.
In drafting your response, consider the following:
· Identify your key publics: which group(s) has/have the most influence on the characters that are featured in today’s sitcoms and dramas?

· Describe the timing of your campaign and defend your timing choice.
· Identify both traditional and non-traditional media you would target and why.
· Supply sufficient details (and rationale if necessary) to support your recommendations.
The essential points below provide a starting point toward successfully responding to the case analysis.
Goal and objectives: 
· The exam candidate discusses how this organization’s goal is to portray itself as a caring organization concerned about negative stereotypes of people who wear glasses. 
Targeted publics 
· The exam candidate correctly identifies sitcom and drama script writers as the most influential public to reach in this campaign. 
The campaign  
· The exam candidate illustrates his/her creativity in designing a campaign that includes media relations, feature articles in key publications read by TV industry people, op-ed pieces in targeted publications and the use of appropriate key spokespersons to deliver the key messages.


A good response would be written in a clear, concise, accurate and comprehensive way. A grader would conclude that the candidate has an impressive ability to solve this problem using appropriate public relations strategies and tactics.
Less success for this case analysis

The candidate provides a partial answer to the case or illustrates misunderstanding of the overall goal and objectives of this public relations campaign; incorrectly identifies the target public(s); or provides insufficient details about the campaign and fails to communicate his/her solution and recommendations in a clear, concise, accurate and comprehensive manner. Ultimately, the candidate leaves significant doubt in the grader’s mind about his/her ability to solve this problem using appropriate public relations strategies and tactics.

Lessons candidates can learn from grader comments on previous exams:
Successful PRK exam candidates have received comments such as these on their answers: 

•
Very concise, clear response that addresses all the factors 

•
Your answer shows you’ve identified key public relations terms correctly.

•
Comprehensive; covers all areas correctly.

·       Listed and provided rationale for the choices of stakeholders

In the case of less successful PRK exam candidates, graders commented:

•
Did not write your response in full sentences.

•
You’ve, unfortunately, mixed up two key terms.

•
Your response neglected listing all the factors (as requested.)

•
Response did not include a clear definition.

•
Asked to identify five factors; you only listed four.

•
Your short response included five spelling errors.

•
Lead is too long.

•
Poorly constructed argument; switching throughout from first/second person. 

•
Essay answer lacks organization, focus and clarity; ideas scattered throughout.

•
It appears you misunderstood the question.

•
I think you may have run out of time and rushed the response.  Answer is incomplete and does not address all the areas in a comprehensive way.
Sample Grader Guide Rubric for Case Analysis Question

	Mark 
	Level

	12-15
	Exam candidate’s response addresses all areas requested in the instructions in a clear and concise manner and demonstrates superior comprehension of the situation.  Candidate recommends a plausible solution.  Response indicates strong knowledge of principles of public relations. Demonstrates evidence of careful proofreading and editing before submitting. 

	8-11
	Response addresses most of the areas requested in the instructions but describes an unrealistic approach to the situation or demonstrates some confusion in the use of common public relations terms. Approach seems to include many tactics but lacks strategy and focus. Minor edits needed before submitting.

	0-8
	Response addresses a few of the areas requested but demonstrates lack of clear knowledge of principles of public relations.  Requires much stronger proofreading for grammar, punctuation, syntax and sentence structure.


Section 6: PRK Exam Recommended Reading List 

Reviewing the following readily available resources will assist candidates to prepare for the exam:  

1. Bivins, T. H. (2014). Public relations writing: The essentials of style and format (7th ed.). New York, NY: McGraw-Hill.
2. Breakenridge, D. (2012). Social media and public relations: Eight new practices for the PR professional. Upper Saddle River, NJ: Pearson Education.
3. Cardin, M., & McMullan, K. (2015). Canadian PR for the real world. Toronto, ON: Pearson.

4. Carney, W. W. (2012). In the news, 2nd edition: The practice of media relations in Canada. Edmonton, AB: The University of Alberta Press.

5. Grunig, J. E. (1992). Excellence in public relations and communication management. Hillsdale, NJ: Lawrence Erlbaum.

6. Lattimore, D., Baskin, O., Holman, S., & Toth, E. (2009). Public relations: The profession and the practice. Burr Ridge, IL: McGraw Hill Higher Education.

7. Lymer, L., & Carney, W. W. (2018). Fundamentals of public relations and marketing communications in Canada. Vancouver, BC: Langara College.

8.  Parsons, P. J. (2005). Ethics in public relations: A practical guide to the dilemmas, issues & best practice. Sterling, VA: Kogan Page Limited.

9. Seitel, F. P. (2011). The practice of public relations (11th ed.). Upper Saddle River, NJ: Prentice Hall/Pearson

10. Wilcox, D. L., & Reber, B. H. (2016). Public relations writing and media techniques.    

       Boston, MA: Pearson.

Candidates should test their proofreading and editing skills by completing simple online, or printed, editing exercises designed for college-level students.
Section 7: About CPRS

Who are we and what do we do?
The Canadian Public Relations Society (CPRS) is an organization of professionals who practice public relations in Canada and abroad. Our members work to maintain the highest standards and to share a uniquely Canadian experience in public relations.

CPRS is a federation of 14 Member Societies 

based in major cities or organized province wide. All Member Societies adhere to the constitution of the National and Member Society.

In cooperation with its regional Member Societies and with like-minded organizations in other countries, CPRS works to advance the professional stature of public relations and regulates its practice for the benefit and protection of the public interest.
What are CPRS Professional Standards?
Members of the Canadian Public Relations Society pledge to uphold the letter and spirit of its Code of Professional Standards: 

1. A member shall practice Public Relations according to the highest professional standards. Members shall conduct their professional lives in a manner that does not conflict with the public interest and the dignity of the individual, with respect for the rights of the public as contained in the Constitution of Canada and the Charter of Rights and Freedoms. 

2. A Member shall deal fairly and honestly with the communications media and the public. Members shall neither propose nor act to improperly influence the communications media, government bodies or the legislative process. Improper influence may include conferring gifts, privileges or benefits to influence decisions. 

3. A member shall practice the highest standards of honesty, accuracy, integrity and truth, and shall not knowingly disseminate false or misleading information. Members shall not make extravagant claims or unfair comparisons, nor assume credit for ideas and words not their own. Members shall not engage in professional or personal conduct that will bring discredit to themselves, the Society or the practice of public relations. 

4. A member shall deal fairly with past or present employers/clients, fellow practitioners and members of other professions. Members shall not intentionally damage another practitioner’s practice or professional reputations. Members shall understand, respect and abide by the ethical codes of other professions with whose members they may work from time to time. 

5. Members shall be prepared to disclose the names of their employers or clients for whom public communications are made and refrain from associating themselves with anyone who would not respect such policy. Members shall be prepared to disclose publicly the names of their employers or clients on whose behalf public communications is made. Members shall not associate themselves with anyone claiming to represent one interest, or professing to be independent or unbiased, but who actually serves another or an undisclosed interest. 

6. A member shall protect the confidences of present, former and prospective employers/clients. Members shall not use or disclose confidential information obtained from past or present employers / clients without the expressed permission of the employers / clients or an order of a court of law. 

7. A member shall not represent conflicting or competing interest without the expressed consent of those concerned, given after a full disclosure of the facts. Members shall not permit personal or other professional interests to conflict with those of an employer / client without fully disclosing such interests to everyone involved. 

8. A member shall not guarantee specified results beyond the member’s capacity to achieve. 

9. Members shall personally accept no fees, commissions, gifts or any other considerations for professional services from anyone except employers or clients for whom the services were specifically performed. 
Appendix 

Becoming familiar with the following core categories of public relations knowledge will provide PRK exam candidates with a level of comfort prior to sitting the exam.
	PUBLIC RELATIONS: THE PRACTICE

	· What is public relations? 

	· What are its goals and objectives? 

	· What are its core competencies?

	· What is its social significance?

	· What socio-economic and political factors influence the practice?

	· How have the new social media impacted the practice?

	

	

	PUBLIC RELATIONS: THE PROFESSION

	· What are essential public relations career skills?

· How do agency and corporate public relations differ? How are they similar?
· What is internal communications?

	· Is public relations practiced differently for profit and not-for-profit organizations?

· How has the field of public relations evolved as a profession in Canada and abroad?

	

	

	PUBLIC RELATIONS: CORE COMPETENCIES

	· What are the key aspects of public relations work that make it diverse, challenging and rewarding?

	· How is the RACE formula integral to public relations?

	· How are brands/branding related to public relations?

	· What are similarities and differences among community, employee, government, investor and media relations?

	· What are the distinctions between crisis and issue management?

	· What does event management involve?

	· What is integrated marketing communications?

	· Where does public relations fit into the promotional mix? What is its significance in the mix relative to the other components? 

	· What are the advantages and disadvantages of public relations relative to the other promotional mix components?

	· Is public relations a strategy, tactic or other aspect in an integrated marketing communication program? 

	· How are publicity and media relations related? What are the distinctions? 

	· Is there a difference between public relations and public affairs?

	· What are proactive and reactive communications?

	· What are the barriers to effective communication? 

	· What communication channels can a public relations practitioner control? What channels cannot be controlled? 

	· How does rapidly changing technology impact the effectiveness and cost-efficiency of public relations work? What are the challenges and benefits? 

· How are publicity and media relations related? What are the distinctions? 

· Earned, owned, paid and shared media are tactics and outcomes that can be shared or blurred between marketing and public relations. How do these tactics and outcomes encompass disciplines such as media relations, community relations, investor relations and internal communication? Where do brand, brand management and reputation management fit into this mix?

· Is there a difference between public relations and public affairs?

· How does public relations influence advocacy work?

· What are proactive and reactive communications? 

· What are the barriers to effective communication? 

· What communication channels can a public relations practitioner control? What channels cannot be controlled? 

· How does rapidly changing technology impact the effectiveness and cost-efficiency of public relations work? What are the challenges and benefits? 

· How does Canada’s diversity (socio-economic, cultural, gender identification) impact public relations work?



	

	PUBLIC RELATIONS: ETHICS, LAWS AND REGULATIONS

	· What are the general ethical principles of public relations practice?

	· What are the specific ethical principles guiding public relations practice?

	· What are the key elements of ethical decision-making in public relations?

	· What are the barriers to ethical public relations practice?

	· Why are ethical considerations essential in public relations?

	· How does the CPRS Code of Professional Standards promote ethical public relations practices?

	  

	

	PUBLIC RELATIONS: PUBLICS AND PUBLIC OPINION

	· Who are “publics”? Are they the same as “stakeholders” and “audiences”?

	· How are “publics” identified, categorized and prioritized? 

	· How are opinions and attitudes formed and expressed?
· What are some key considerations in defining a primary audience and a secondary audience?

	· What is organizational culture? How does it impact public relations work? 

	· What is the role of opinion leaders? How do they influence public relations?

	· How can public opinion be predicted, determined and interpreted?

	· What are informal and formal methods to research opinions? 

	

	PUBLIC RELATIONS: RESEARCH

· What are effective informal and formal methods in public relations practice?  

· What are the values and drawbacks of qualitative research methods in public relations practice?

· What are the values and drawbacks of quantitative research methods in public relations practice?

· What are the pros and cons of research tools such as mail-in questionnaires, online surveys, telephone surveys and personal interviews?

· What are the key ingredients for an effective message? 

· How can survey research be best used as a public relations tool? 

· How can social media be used as a research tool? 

· What types of research can be used to segment, categorize and prioritize target audiences?

· What are the criteria for effective public relations research?

PUBLIC RELATIONS: PLANNING

· What are the key elements of a public relations program plan? Is there a priority component?

· What are major stumbling blocks to an effective public relations program plan?

· Do technological advances help or hinder public relations program planning?

· What is the role of stated goal(s) and objectives in evaluating public relations programs?

· What is the difference between a public relations strategy and a public relations tactic?

· How important is media planning in a public relations program? 

· How is evaluation of a campaign linked to planning?

· What is a communications audit?

· What methods can be used to evaluate traditional tools such as a newsletter? 

· What methods can be used to evaluate new tools such as Twitter? 

· How does the budget impact the plan? How can the plan compensate for lack of financial resources? 

· What are the challenges of budgeting for public relations programs? 

· How do successful public relations practitioners gain buy-in for their proposed campaigns from their client(s) and/or employer? 

· What are the key ingredients for an effective message?

· What is the role of “influencers”? How do they impact public relations?

· How are ethical principles relevant to managing social media?

· What are the respective strengths, weakness, opportunities and threats of the difference media available today? 

· What methods can be used to evaluate the effectiveness of different social media channels?
· What is the difference between an output and an outcome?




�WE offer this in French as well correct? I am not sure this is accurate. 


�Good catch, Celia. Tugba, when you send this document for translation, please ask the translator to change English to French in the French -language version. Thank you.


�Is this still accurate?


�Tugba, can you please check with your membership colleague to confirm?
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