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CPRS Membership Status

Describe your current membership Numbers of years as a member of Describe your current membership
status with CPRS: CPRS: status with CPRS:

174 Active Member

7 N

7473 A Full Member Less than 1 year | 14% o _
13 e 18% c1:374) Accredited by CPRS

@ 4-6 _ 17% vy Inactive member

A Life Member

CPRS award-winner

Former volunteer with the
local/national organization

A Retired Member

20-24 6%
@ An Associate Member -

Fellow member of CPRS

Life member of CPRS

An Affiliate Member 30+ [ 10%

PRK-certified by CPRS

i
@
=
(5
=
w
X

Q1. Which of the following best describes your current membership status with CPRS? Base: Total sample (n=254)
Q2. How many years have you been a Member of CPRS? Base: Total sample (n=254)
Q8. Which of the following member characteristics, if any, describe your current relationship with CPRS? Base: Total sample (n=254)




CPRS Membership Status - Continued

Number of years working in PR / Annual base salary: Local Society:
Communications Under $30k I 29 Toronto | 15%
) Edmonton [ 15%
Less than 1 year ‘ <1% $30k - $49k I 6% Vancouver | 13%
1-3years [ 7% 50k-69k [ 12% société quebécoise [N 9%
Calgary [ 9%
4-6 years . 13% 70k — 89k - 25% Hamilton [ 8%
7-9 years I 7% 90k-109k - 16% Northern Lights [l 7%
Vancouver Island - 6%
10-15 years - 21% 110k-129k . 9% Nova Scotia |l 59
16-19 years [ 10% 130k-149k | 594 Manitoba [ 4%
Ottawa/Gatineau . 2%
20-24 years . 13% 150k-200k l 8% Regina [ 794
25-29 years . 12% 200k+ I 3% New Brunswick || 19
| don’t know/l prefer Independent (National only) . 3%
30+ years - 17% not to answer - 15% Don’t know / Prefer notto g~/

Q3. How many years have you been working in PR/communications? Base: Total sample (n=254)
Q4. What is your annual salary base? Base: Total Sample (n=254)
Q5. To which local society do you belong? Base: Total sample (n=254)
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Joining the CPRS

Main reason for joining the CPRS:

Professional Development
Keep current on PR industry

Networking

To belong to a professional association

Career advancement or job opportunities 48%

For accreditation (APR) 47%

Access to resources and publications 42%

Local meetings and Local Society benefits 38%

Learn about the public relations industry 30%

For the prestige of CPRS membership - 20%

My place of employment encouraged /
requires me to become a member 4%

For the annual awards program . 8%

My place of employment has an Employer .
Group Membership I 2%

Advocacy for the profession l 1%

Encouraged by peers l 1%

85%

73%

71%

60%

Who pays for CPRS
membership:
Your local
society gifted it
you

4%

Yourself
32%

Your
employer

Q6. Why did you join CPRS? Base: Total Sample (n=254)
Q28. Who pays for your CPRS membership? Base: Total Sample (n=254)




Relevance of benefits of belonging to CPRS

% Very relevant / somewhat relevant

. . Members only National Awards of
0 % 62%
94% PD, Seminars, webinars (88%) Excellence program (62%)
90% Public advocacy for the profession (70%) Public relations Resource Library (57%)

o : o Global Alliance for Public Relations and 519%
89% Code of professional standards (85%) Communications Management (51%)

Discounted CPRS Member rates for
47% |

84% R —— (62%) PRSA's publications Strategist and Tactics (46%)
Accreditation (APR®) program (64%) w45% Member Referral program (38%)
Annual Conference (70%) w;fé/ﬂl.z%iﬁ Public Relations Knowledge (PRK)® Exam | (48%)
Member directory (60%) i(é7%iﬁ Discounted services (41%)
Volunteer opportunities (50%) ‘[32%?‘ Pathways to the Profession® program (29%)

69% Career Filer:‘j:rzggrstri:tgess) listings at (79%)

%) 2015 results
Q9. Reflecting on your current professional needs, how relevant are each of the following benefits of belonging to CPRS: Total Sample (n=254) (%)




Volunteer engagement

Engaged with National Society as
a volunteer:

Say that being a
member provides
them with
volunteering

opportunities

Q16. Are you engaged with the National Society as a volunteer? Base: Total Sample (n=254)




Professional development

Main sources for professional development: Professional Development opportunities available from employer:

Professional development events | ——— 7% T R
. . Top 3 reimbursement
’ sources |
o External course
External course _ 52% T reimbursement
Internal training - 25%
Mentoring program - 13%

Reading magazines / Journals I 2% .
Mentoring program

61% (57%)

57% (61%)

Internal training 38% (49%)

Top 3
opportunities

9% (16%)

Networking I 2%

Internet I 1% Self employed I 2%
Webinar I 1%
. Retired | 1%
Volunteering I 1%
Self help / research | 1%
P/ | ’ Other | 1%
CIPR | 1%
Other || 4% None - 19% (25%)
None I 2%

I don’t know/| prefer not to

I don’t know/ I 2% /' answer | 2%
0

| prefer not to answer

Q10. What are your main sources for Professional Development? Base: Total Sample (n=254) ( %) 2015 results

Q11. What type of Professional Development, if any, is available from your employer? Base: Total Sample (n=254)
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Learning opportunities o

Workshops

9% 3% (various) 3%
Brand ' Conferences / CPRS Social
Journalism Seminars Media seminar
7% w/Mark Ragan 5% (various) 3% / Webinar 1%
Webinars \ National CP:S Ann::al Var'i;us
various Conference ] LEAOINE
6% ( ) 5% Meeting 1% material 1%
World Public CPRS lunch ) Beyond the CPRS
Relations and learn Hype accreditation
Forum 4% workshops 29% 1% Conference 1% process
()
CPR.S PD e'vent . Online courses Albe':ta
(with various PD sessions 2% {unspecified) Communicators
speakers) 2% (] 1% Forum
. Conferences /
Ar;t;:f;s Seminars Cours_e.s
2% 2% (unspecified) (unspecified)
nd 2%
Speaking at n u§try .
conferences 2% specific 2% Volunteering
conferences
Enrolled / Training
Master's at course for
McMaster Emerging
University Leaders

Q12. Thinking about the last year, please give an example of a learning opportunity that you enjoyed. [OPEN END] Total Sample (n=254)




Needs for achieving goals over next 5 years

Important areas of staff skills and expertise for depart / agency to achieve its goals over next 5
years: (% very important / somewhat important)

97% Strategic planning 91% Issues and crisis management

96% Written communications 91% Research

95% Verbal communications 91% Analytics

95% Social media Media Relations

95% Digital content communications (website) 80% Business Literacy / financial acumen

(o)
S

94% Reputation management Search engine optimization (SEO)

94% Measurement Media buying

II
|

" T
2

%)
A

92% Media content development

Q13. How important will the following areas of staff skills and expertise be for your department/agency to achieve its goals over the next 5 years. Total Sample (n=254)
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Pursuing an APR designation

Have an Accredited in Public
Relations (APR®) designation:

23% 4%
I'm I’'m currently
interested pursuing
in pursuing accreditation
but have
not applied

Main reason for pursuing Accredited in
Public Relations (APR®) designation:

Enhanced professional image

Improved career opportunities
and advancement

Improved skills and knowledge

The achievement of
accreditation is rewarding in
itself

Prepares you for greater on-the-job-
responsibilities

Q14. Do you have an Accredited in Public Relations (APR®) designation? Base: Total Sample (n=254)
Q15. What is the main reason you decided to pursue your APR® designation? Base: Have an APR Q14 (n=102)
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Reason for renewing membership each year

; P Uphold / Advance professional stature of
Belong to a professional association industry

Maintain accreditation Learning opportunities

Professional development

opportunities Volunteering

for renewing
Networking opportunities mem be rShip Employer pays for it

@ each year @

Don’t know / prefer
not to answer

To stay current / up to date Recognition as a professional

I 'am a life member Job opportunities

1% Awards programs
1% Other

Q17. What is the main reason that you renew your membership with CPRS each year? [OPEN END] Base: Total Sample (n=254)




Reason for renewing membership each year

Key values of CPRS membership that compel you to renew membership annually:

2015:
It appeals to my sense of belonging in my o
profession 34%
It offers me credibility as an individual who 50%
subscribes to a code of professional standards
It helps me to meet my professional 58% 0
development needs ° 61%
It helps me achieve an informed professional 0
outlook 4%
It appeals to my sense of duty to my profession 16%
It offers me prestige by becoming a certified, 0
accredited, or award-winning professional 44%
It allows me to make business connections 59%
It makes it possible to explore career options 0
and network my way toward a new job 56%
It creates a safety net that | can rely on when | 27%
am in need of professional guidance or support °

Q18. What are the key values of your CPRS membership that compel you to renew your membership annually? Base: Total Sample (n=254)




Recommending a CPRS membership

Likelihood to recommend joining the CPRS Main benefit when recommending to join CPRS

Networking opportunities

‘
Extremely likely 39% Professional development
opportunities
68%
Verv likel Likely; Belong to a professional 22%
y likely 299 association
94% ,
. Don’t
Accreditation
Somewhat likely know /
0,
2% Recognition as a prefer not
professional to answer

Not very likely 4%

Uphold / Advance professional
stature of industry

Not at all likely | 19
I

1% To stay current
1% Volunteering
1% Reduced rates for events and conferences

Q16x. If asked by a friend or colleague, how likely would you be to recommend they join CPRS? Base: Total Sample (n=254)
Q17x. If you recommended a friend or colleague join CPRS what would you state is the main benefit? [OPEN END] Base: Total Sample (n=254)
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Future role of professional associations

. Need to be able to adapt to ch i
Advocacy for the profession ‘ Pse IS LTI R Bl S
‘ m Leadership
Enhancing ethical and professional
17% A
standards for the profession »
‘ m Job opportunities

Professional development opportunities LB Awards

1% Volunteering

Networking {
1%

P Low cost professional development /
7 Accreditation )
1% Conferences / Seminars / etc.

Conferences / Seminars

m Recognition as a professional Important / significant / critical role

: : : : 34%
m Current / up to date information o VT y

regarding profession 1% Etolne Don’t know /
Prefer not to
1% Case studies answer

m Community and support system for
the membership

m Learning opportunities Other

Q18x. What role do you see professional associations playing in the future? Base: Total Sample (n=254)




Currently working in-house

Number of full time employees
focusing on communications are
currently in your department:

lorless M 21%
2 B 13%
3 B 12%
4 B 9%
5 W 6%
6-10 Ll 18%

_ More than 10 [l 17%
In-house In-house Don'tknow / [ 59

59% Prefer not to answer

Is this higher or lower than last
fiscal:

Higher: 36%

Currently work:

Lower: 13%

| Average: 8 employees |

——

Expect number of employees to change over next 5 years:

| Yes, '?Iu‘ mber of Increase by: *Decrease by:
employees will increase
ploy , o 5%: 26% 5%: 27%
Eroloyees wil I 10%: 13% . 10%: 9%
decrease 20%: 13% 20%: 9%
| No, n_ﬁmber of 439 30%: 17% Other: 18%
employees will remain ¢ | other: 17%
Don’t know / Prefer not to
answer 14%

Q19. Do you currently work at an agency or as an in-house practitioner? Total Sample (n=254) Q20. How many full time employees focusing on communications are currently in your
department? Work in-house Q19 (n=150) Q21. Is that number higher or lower than last fiscal? Work in-house Q19 (n=150) Q22. Do you expect your department’s number of employees to
change over the next five years? Work in-house Q19 (n=150). Q22a/b. How much do you expect the number of employees to INCREASE/DECREASE by over the next five years? Base: Increase:
(n=53), Decrease: (n=11) *small base size
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Currently working in agency

Number of full time employees Is this higher or lower than last
focusing on communications are fiscal:
currently in your department:
lorless 26%
2 10%
3 7%
Currently work: 9-16 10%
25 or more 26%
Other Don’t know /Prefer 17%
20% not to answer

Average: 57 employees

L — —_—
Expect number of employees to change over next 5 years:

| Yes, ,rlmlu.mber of “ Increase by:
employees will increase .
In-house Yes, number of 5906 2];%
0 employees will | 2% 10%: 21%
59% decrease 20%: 21%
employe':gwr}ﬁr?grfig?: - 31% 30%: 21%
the same ? Other: 11%
Don’t know / Prefer not to 21%
answer

Q19. Do you currently work at an agency or as an in-house practitioner? Total Sample (n=254) Q23. How many full time employees focusing on communications are currently in your
department? Work in-house Q19 (n=42) Q24. Is that number higher or lower than last fiscal? Work in-house Q19 (n=42) Q25. Do you expect your department’s number of employees to change
over the next five years? Work in-house Q19 (n=42). Q25a/b. How much do you expect the number of employees to INCREASE by over the next five years? Base: Increase: (n=19)
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Challenges faced in job

A0
10% Budget cuts Strategic planning

Keeping up with changing
0,
9% Volume of work / Workload @ e s

Limited resources (lack of staff) @ Change management

\/

8% . :

in the communications industry

3% Decline of traditional media

Communication measurement 3% Economic conditions

Effective and efficient use of 2%

social media Recruiting qualified talent

Keeping up with consumer

H (o)
New business (growth) 2% demands

Communicating the ethical and
professional standards of the 2%
profession

Professional development
opportunities

Time management 2% Community engagement

2%

2%

2%

1%
1%
1%
1%
1%

1%

Issues management

Being seen as a professional

Management not experienced in
communications/PR

ROI

Role / Department expectations

Crisis management

Advancement / Promotion

HR issues

Retired member

Q26. Please name one or two challenges that you believe you will face in your job this year Base: [OPEN END] Total Sample (n=254)

Don’t

anticipate any
challenges

18%
I don’t know /

| prefer not to
answer
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Future enhancement of member experience

[ " - —————
k73 More PD events / opportunities [ ¢
[~ N —

i oty
:1 e g

o e
[ —
- o

v»5798 Nothing — they provide everything | need y¥1798 | don’t know / | prefer not to answer

Q27. What is the one thing you’d like CPRS to provide in order to enhance your member experience? [OPEN END] Total Sample Base: (n=254)
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Respondent Profile

Gender Age

18-24 years of age || 1%

25-34 years of age [ 20%

35-44 years of age R 23%
45-54 years of age ——— 287%
55-64 years of age " 21%
67% vs 29% 65-74 years of age i 4%

| prefer not to answer i 3%

Base: Total sample (n=254)
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Llsa CO\lenS Public Affairs
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Dave Scholz
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